The Potential Growth of Creative Industries in Province of Riau  by Hutabarat,  & Zoel, 
 Procedia - Social and Behavioral Sciences  65 ( 2012 )  839 – 844 
1877-0428 © 2012 The Authors. Published by Elsevier Ltd.
Selection and peer-review under responsibility of JIBES University, Jakarta
doi: 10.1016/j.sbspro.2012.11.208 
 
International Congress on Interdisciplinary Business and Social Science 2012 
(ICIBSoS 2012) 
The Potential Growth of Creative Industries in Province of 
Riau 
Hutabarat, Zoel* 
School of Business and Management ITB, Jl. Ganesha No.10, Bandung-40132, Indonesia 
 
 
Abstract 
The growth of the creative industry in Indonesia has shown its existence in the country's economy. Some 
areas begin to focus on developing one of the creative industries sectors that can reliably support its 
regional GDP respectively. In this paper, the author wants to find the creative industry in Riau Province. 
Until now the identification of creative industries in the province of Riau still not implemented through 
Triple Helix concept, cooperation between government, business, and academia. Various potential 
natures not yet well exposed and have not been able to contribute to local economy revenue. Riau 
Province is known as centre of Malay culture in Indonesia, it means a lot of potential in cultural and 
tourism can be exploited but it seem doe . Province government had tried to apply 
the concept of a cultural city but not many give effect to the people of Riau. It is necessary for further 
research on the potential of the creative industries in the province of Riau. This study uses the theory 
presented Cho (2003) on the model that affect the growth of creative industries for regional, national, 
and global. 
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1. Main text  
Introduction 
Riau has an area of 87,023.66 km2, stretching from Barisan Valley to the Strait of Malacca. Riau is rich 
for its natural resources, oil and gas, gold, forest products and plantations. Food and beverage industry is 
one of the largest growing industries in the province of Riau in the second quarter of 2011 and also one of 
the excellent export of Riau. Natural attractions such as drying Island, Thirty Hill National Park, Northern 
Cape Coast Rupat Medang, Aek Martua Waterfall, Attraction Bono, and nautical tourism in Siak are the 
main attraction for the province of Riau. There are also cultural attractions such as the fuel barge in 
Bagansiapiapi ceremony and Chinese New Year celebrations in Long Strait, Pekanbaru Grand Mosque, 
Palace of Siak Sri Indrapura, Barelang Temple, Vihara Prosperous Way Long Strait, and Fort Seven 
Layer are the reason tourists from both domestic and abroad come to visit Riau Province. 
The great values of the Malay culture as an area of cross-cultural identity of its people have become used 
as a basis for regional development of Riau Province. Its strategic geographical terms, geoeconomic, and 
geopolitics as an international economic and trade routes made the Riau region can play an important role 
in the days to come. Desire to develop Riau residents become more creative and productive with a focus 
on people and communities by providing creative capital, investment in the skills and creative industries 
by providing education and training in creative, open discourse that the city is an open economy and the 
need to collaborate in order to increase competitiveness, consider the quality of the local that will be able 
to be a global advantage and also the gradual development of culture-based and environment by releasing 
the creative economy policy. 
With the desire to build a creative city of Riau, stakeholders need to open discourse on building 
collaboration, shared an inspire vision, leadership, and changing consumer attitudes and behaviour. It is 
also necessary to discuss about re-imaging Riau that tells an interesting story about what is past and what 
is expected to happen. To stay competitive and advanced creative industries, focuses on people and 
communities as the main creative capital needs to be done and also investment skills by conducting 
educational and creative training. Infrastructures need to prepare to make Riau open and able to attract 
creative talent. ArtePolis concept as a cultural and artistic town became one of the bridges to open and 
make the city attaractive. ArtePolis is a concept that has a beauty, artistic city in terms of buildings, 
ornaments and urban planning; city providing creative public, has a gallery and performance space, and 
has environmental preserve life. Besides ArtePolis concept, other concepts in supporting the goals Riau as 
a city that can compete and facilitate citizens in creating creative city is InnoPolis concept. InnoPolis is a 
concept of innovation as facilitator city residents to collaborate and compete; Innopolis encourage holistic 
and sustainable approach to innovation through technological aspects, social, and cultural. 
Innopolis aims to: 
 Act as a catalyst in encouraging collaboration between authorities and organizations so that the 
synergy of innovation and enterprise across the region. 
 Encourage research and development initiatives of local culture-based technology. 
 Developing a space for dialogue on competitiveness, innovation, and social values among the 
stakeholders-including government, industry, education, and creative people. 
 Encourage participation in the company's innovation activities to preserve their cultural identity, 
diversity, and the environment. 
 Develop and disseminate methods and techniques in the field of creative innovation vary with the 
emphasis on sustainable development and cultural tourism. 
 Encourage the diffusion and adoption of innovation in order to build a society with equal 
knowledge. 
 Encourage the participation of non-governmental and non-profit in decisions about innovation 
policy concerning their field or area. 
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 Develop and implement initiatives to innovate and increase awareness of education and training that 
supports innovation. 
 
Industrial Competitiveness 
The concept of competitiveness at the national level is productivity. The ultimate goal of a state is to 
produce a high standard of living its citizens. The ability to do so depends on where the productivity of 
labour and capital of a country is used. Productivity is the key determinant of living standards, long-term 
state and root causes of per capita national income (Cho et al, 2003). According to Cho competitiveness 
of a country depends on the capacity of its industry to innovate and reform. Innovation can be embodied 
in a new product design, a new production process or a new way of conducting the training. Some 
innovations create a competitive advantage with a whole new market opportunity or by serving a market 
segment that has been overlooked by others. The following diagram determinants of national 
competitiveness by Cho, (2003). 
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Fig.1. National Competitiveness Determinant (Cho, 2003) 
 
A competitive industry create a mutually reinforcing industries process. If a group is formed, the whole 
group of industries becomes mutually supportive. Benefits flow to the front, rear, and horizontally. 
Aggressive competition in an industry spread to other industries in the group through a product or comes 
from the goods or companies that are not relevant, through bargaining power, and through diversification 
of the company that has been established (Cho, 2003). 
A description of the sources of international competitiveness owned by advanced economies put forward 
by Prof. Michael Porter of Harvard Business School, which led to the paradigm that the competitive 
advantage of an industry in the international market is influenced by the interaction of determinants of 
country determinants of competitive advantage (Saeed, 2003). There are four specific determinants for a 
country, the resources available, domestic demand, related industries and industries supporting industries, 
and firm strategy, structure and rivalry. On the other hand, two other variables that play a crucial role in 
establishing competitive advantage are the opportunity and the role of government in favour of the right. 
Interactions among the four determinants specific in two external variables in the form of a model known 
as Porter's Diamond. 
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Fig.2. Porter Model 
 
In essence, the model Porter shows how an industry can sustain international competitiveness when the 
four determinants exist or the othe words Porter's theory explains this more advanced economies. Porter's 
model must be modified to be applicable to the developing or underdeveloped, because the country has to 
create international competitiveness without always having one of the four determinants that have been 
mentioned by Porter. Nine-factor models introduced by Cho (2003) aim to access and analyze the 
competitiveness of the creative industries,  
Factors that are affecting the growth and competitiveness of the creative industries in Riau are the human 
resources were abundant and diverse in terms of education level, motivation, and dedication to work. 
Riau population can be grouped into four among them; workers, politicians and bureaucrats who 
formulate and implement economic plan, entrepreneurs who make investment decisions regardless of the 
high risk, and professional managers in charge of field operations and the engineers who implement the 
new technology. There are four things that determine the competitiveness of the creative industries in the 
province, which granted the resources, business environment, related industry and supporting domestic 
demand; there are also four human factors namely labour politicians and bureaucrats, entrepreneurs and 
professional managers and engineers, and events opportunity to enter as a factor of nine, as seen in the 
picture below: 
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Fig.3. International Competitiveness Determinant 
 
Paradigm or model of the nine factors in the development of creative industries policy studies at the 
province can be grouped into three factors, physical, human factors and external factors (Cho, 2003). 
Competitiveness of the city as a base in the industrial field, as proposed by Richard Florida (2002), 
affected by the appeal of the region as well as the influence of local government interference. Meanwhile, 
according to Porter, the competitiveness of a region such as city or province depends on the capacity of its 
people to innovate and update continuously, and to this human resource is one of the important factors. 
Regions achieve competitive advantage through acts of innovation which can be done by creating a new 
product design and strive to improve the existing human resources. Therefore, without planning, creative 
industries cannot survive because the talent will go and exploitation can occur that are not fair to the 
inventor, such as artists, performers and others. 
 
Conclusion 
Policy implementation plan is needed to develop with the aim to guide decisions and achieve rational 
outcome. Policies can be interpreted also as a mechanism for political decision-making, management, 
financial (such as the prioritization of expenditures), and the administration made to achieve certain goals. 
Public policies aimed at value - social, moral, economic and bind a community, the value of which varied 
in different cultures and change over time. Policy will be effective when the policy is consistent with the 
norms - norms that are generally accepted in society and reflect the collective morality of society. 
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Human resources is an important factor in the formation of local creative at Riau Province. Support from 
government, business sectors and another stakeholders needed to build the capacity and capability of Riau 
people. Pattern formation in a creative human resources must also consider the prevailing culture in the 
Riau region. We can not impose such a Innapolis and ArtePolis pattern into creative human formation in 
Riau. Malay culture is very strong kinship to be reckoned with in the pattern of a human being creative. 
Customs and culture that has prevailed for centuries in the Riau require special treatment and a method 
for directing creative. 
Cho (2003) argues that there are some simple basic principle that the government should include to play a 
supportive and appropriate for national competitiveness, namely to encourage change, promote domestic 
competition, stimulate innovation. Some of the specific policy approach to guide the country to try to 
achieve competitive advantages include: focus on specialized factor creation, avoiding interference in the 
exchange rate factor and market, strengthen product standards, safety, and strict environmental, sharply 
limiting direct cooperation between industry competitors, promoting the goals that lead to long-lasting 
investment, deregulated competition, running a strong domestic antitrust policy, and refused to set up 
trade. 
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